
From March 3 – 6, 2026, visitors from around the world once again 
congregate to Malaysia in conjunction with the Export Furniture 
Exhibition (EFE) 2026.  The event, in its 19th edition began in 2005 with 
the objective of serving as a platform for Malaysian furniture 
manufacturers to engage with its international buyers from around 
the world. 

Held at the Kuala Lumpur Convention Centre (KLCC), EFE 2026 was 
made up of 5 exhibition halls with exhibitors ranging from bedroom, 
living, kitchen and outdoor furniture displaying their latest and best 
product has to o�er.

During the opening ceremony, EFE Chairman, Mr Chua Chun Chai 
mentioned that EFE is being curated by industry professionals with 
deep market insights and the products displayed also re�ects the 
evolving global trends which addresses the buyer’s concern. 

He added that in order to maintain its reputation as one of the key 
furniture exhibitions in the Southeast Asian region it will strive to 
evolve and suit with the times. 

Therefore, its much-lauded Malaysian Furniture Creativity (MFC) 
Awards continues to play a vital role by rewarding companies which 
displays the best products in the Bedroom, Living Room and Dining 
category. 

This competition serves a dual purpose of not only elevating the 
status of the Malaysian furniture industry by encouraging companies 
to transform their businesses towards the Own Design Manufacturing 
(ODM) module but also achieve the government’s ‘Made by Malaysia’ 
strategy under the 13th Malaysian Plan (13MP).

  Aside from the MFC Awards, EFE 2026 also witnessed the soft 
launching of its ‘Project based Pavilion’, which aligns with the current 
uncertainty in the global market. This concept is set to be o�cially 
introduced at EFE 2027 and visitors are informed that more details will 
be unveiled in due course at EFE’s o�cial communication channels. 
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Meanwhile Mr Desmond Tan, President of the Malaysian Furniture 
Council touched on the current state of the Malaysian furniture 
industry which reiterate the strong uncertainty and complex business 
environments due to the geopolitical uncertainty.

He stressed that the inclusion of the furniture industry into national 
policies such as the New Industrial Master Plan (NIMP) 2030 and the 
National Agri-commodity Policy (DAKN) 2030 re�ects the 
government’s recognition of our strategic importance and growth 
potential as one of Malaysia’s 21 critical sectors. 

“It is our hope that under the continued leadership and guidance of 
the Ministry of Plantation and Commodities (MPC) and through close 
collaboration with agencies such as MTIB, MTC and MATRADE, further 
policy support can be introduced to unlock the industry’s capabilities 
and strengthen Malaysia’s position in the global marketplace.” 

Displaying optimism, he mentioned that through strong public- 
private partnerships and coordinated e�orts, the targets set under 
these national plans can be achieved and drive the industry towards 
sustainable and competitive growth. 

The Guest of Honor for the Opening Ceremony was the Minister of 
Plantation and Commodities (MPC), YB Datuk Seri Dr Noraini binti 
Ahmad and in her speech, she said that every booth at EFE showcases 
creativity, innovation and high-quality work in its products. It is 
apparent that the Malaysian furniture industry continues to mature 
and remain competitive on the global stage. 

She added that in line with the National Agri-commodity Policy 
(DAKN) 2030, the government remains committed to continue 
strengthening the growth of this industry towards the production of 
high value goods and enhance the Malaysia brand internationally. 

Following the ceremony, the minister was taken on a brief tour of the 
exhibition alongside selected booths to view the products being 
displayed. 

In conclusion, EFE will continue to play its role as a vital platform for 
the Malaysian furniture industry by introducing new concepts to keep 
up with the latest market demand and trend. 

马来西亚家具总会（MFC）陈文海总会长在会上谈及国内家

具产业现状，重申受地缘政治不确定性影响，商业环境复

杂且充满不确定性。他强调，家具业纳入2030年新工业大

蓝图（NIMP 2030）及2030年国家农业原产品政策（DAKN 

2030），显示政府认同该产业的战略重要性及成长潜力，

属于马来西亚21个关键行业之一。

陈文海表示，希望在马来西亚种植及原产业部的领导及指

导下，并通过与马来西亚木材工业局（MTIB）、马来西亚

木材理事会（MTC）及马来西亚贸易发展局（MATRADE）的

紧密合作，引入更多政策支持，释放产业潜力，巩固马来

西亚在全球市场的地位。他乐观地指出，通过公私部门合

作与协调努力，国家计划中的目标可以实现，推动产业走

向可持续且具竞争力的增长。

开幕式贵宾为马来西亚种植及原产业部部长拿督斯里诺莱

妮。她在致辞中表示，每个展位展示了创意、创新和高品

质的产品，显示马来西亚家具产业持续成熟并保持全球竞

争力。她补充，依照DAKN 2030，政府将继续推动高附加值

产品生产，提升“马来西亚品牌”国际形象。

开幕式结束后，部长参观了部分精选展位及产品展示。

总结来看，EFE将持续作为马来西亚家具产业的重要平台，

通过引入新概念，紧跟市场需求和趋势发展。
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2026年1月26日至31日，马来西亚家具总会组织了赴土

耳其伊斯坦堡的贸易考察团，此行与2026年伊斯坦堡国

际家具展（IIFF）同期进行。

此次考察共有8家公司参与，涵盖不同类型的家具（办

公家具、皮质沙发、硬木家具、软体家具、木制家居家

具等），由总会署理总会长刘建祥带队。为确保考察顺

利进行，考察团还获得了马来西亚贸易发展局伊斯坦堡

办事处的协助安排。

考察团在抵达土耳其后首先参观了IIFF 2026。作为区

域内最大的国际家具展之一，伊斯坦堡地处亚洲、中东

与欧洲的战略交汇点，因此展会具有重要意义。

土耳其是欧洲关税同盟成员，并与30多个国家签订自由

贸易协定，因此不仅是进入欧洲市场的门户，也可触达

近十亿消费者。

由于展会规模庞大，IIFF 2026在两个场馆同时举行：

伊斯坦堡博览中心（Istanbul Expo Center）和Tuyap

展览及会议中心。两个场馆展示了丰富多样的家具产品

，包括现代家具、奢侈家具、办公家具、花园家具、婴

儿家具、卧室家具，以及面料及其他家具配件。

考察团的主要观察显示，土耳其制造的家具主要面向中

高端客户，单件售价约在100至500美元之间，目标客户

主要为室内设计师、项目采购商、进口批发商及连锁零

售商，客户群体覆盖中东及周边地区。在产品方面，许

多桌椅采用实木制作，表面处理精良，并融合了中东与

欧洲的设计风格。产品设计中也广泛使用混合材质，包

括大理石、人造石、木材、金属及贴面表面等。

贸易考察的另一亮点是交流环节，出席嘉宾包括马来西

亚驻伊斯坦堡总领事Ahmad Amiri Abu Bakar、土耳其

林产品工业与企业家协会（TORID）会长Goksel 

Korkmaz及马来西亚对外贸易发展局伊斯坦堡办事处主

任Sadat Foster。

在考察团各自交流及简报过程中，还讨论了土耳其家具

产业的主要问题。例如，土耳其家具行业约雇佣50万人

，许多制造商专注于板式家具生产。

由于气候差异，户外及花园家具为马来西亚制造商提供

了潜在机会。然而，木材品种是一个挑战，因为土耳其

客户更熟悉且偏好传统欧洲木材如橡木和山毛榉，而马

来西亚以热带硬木闻名，客户需要时间适应。

On January 26 – 31, 2026, MFC has organized a trade mission to Istanbul, 
Turkey. This mission was conducted in conjunction with the Istanbul 
International Furniture Fair (IIFF) 2026. 

A total of 8 companies specializing in various types of furniture (o�ce 
furniture, leather sofa, hardwood furniture, upholstery, wooden home 
furniture etc) led by MFC Deputy President, Mr Matthew Law took part in the 
trade mission. To ensure the mission can proceed as smoothly as possible, 
the support of MATRADE Istanbul was sought to make the necessary 
arrangements. 

The delegation began their journey in Turkey with a visit to the IIFF 2026. The 
IIFF remains one of the largest international furniture exhibitions in the 
region as Turkey sits at a strategic location between Asia, the Middle East and 
Europe.  

As a member of the European Customs Union and possessing Free Trade 
Agreements with more than 30 countries, Turkey serves as a gateway of not 
only to Europe but access to a market of nearly one billion consumers. 

Due to the size of the event, the IIFF 2026 was held at two separate venues 
which is the Istanbul Expo Center and Tuyap Fair and Congress Center. Both 
venues displayed a wide range of furniture products such as modern 
furniture, luxury, o�ce, garden, baby, bedroom as well as fabric and other 
furniture accessories. 

Key observations by the delegates are likely similar where furniture products 
manufactured in Turkey caters to the mid to higher income segment of 
clients between US$ 100 – US$ 500 per piece. Its target customers are mainly 
interior designers, project-based buyers, importers wholesalers and chain 
store retailers from the surrounding region including the Middle East. 
 In terms of the products itself, many tables and chairs displayed were made 
from solid wood which is complemented by strong �nishing with a 
combination of Middle East and European �avour. A wide variety of mixed 
materials were also used in products design including marble, engineered 
stone, wood, metal and laminated surface. 

The networking session is another highlight of the trade mission where it 
was attended by distinguished guest such as Mr Ahmad Amiri Abu Bakar, the 
Consul General of Malaysia in Istanbul, Mr Goksel Korkmaz, President of 
TORID and Mr Sadat Foster, Director of MATRADE Istanbul. 

Aside from the exchange of contact and brie�ng by each MFC delegates, 
major issues relating to the Turkish furniture industry were also discussed. 
For example, the Turkish industry currently employs around 500,000 workers 
with many of its manufacturers focusing on panel- based furniture 
production. 

Due to the di�erent climate, outdoor and garden furniture o�ers potential 
opportunities to Malaysian manufacturers. However, timber species serves 
to be a challenge as Turkish customers are more familiar and inclined 
towards traditional European species such as oak and beech. This contrasts 
with the tropical hardwood species which Malaysia is famed for. Getting 
used to it will take some time. 

马来西亚家具总会赴伊斯坦堡贸易与市场考察团报告（2026年1月）
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成本也是一大挑战，据了解，土耳其最低工资约为每月

1,000美元，远高于马来西亚的每月400美元最低工资。

考察团还访问了MUSIAD。MUSIAD目前拥有14,500名企业会

员，覆盖25个行业的6万多家公司。MUSIAD考察团由外交

关系委员会主席Osman Nuri Onugoren带领。

讨论中指出，土耳其家具的一个关键特征是设计丰富，并

结合多种材料以满足中东和非洲市场需求。其制造商在项

目型家具方面也具备强大能力，可承接大规模商业及酒店

项目。

然而，成本依旧是主要问题，土耳其通胀高企，加上低价

中国产品进入市场，对本土制造商形成压力，增加了竞争

难度。

尽管如此，马来西亚仍具有独特优势，可提供丰富的热带

木材品种，包括竹材及其他硬木，而这些在土耳其相对稀

缺。为使考察团活动不仅局限于会议与讨论，还安排了访

问MASKO家具城，相当于伊斯坦堡的“高点”，一个区域

内聚集了众多家具展厅。

考察团随后分组参观各展厅，发现如同IIFF，展厅主要面

向中高端市场。MASKO的许多家具制造商已将业务扩展至

零售，与马来西亚企业通常只专注于制造或零售不同。

价格方面，展厅销售的家具价格比马来西亚制造的高

30%–50%。产品中，纯实木家具较少，许多产品采用贴面

处理而非天然木材表面。

在伊斯坦堡亚洲一侧，考察团还访问了MODOKO家具城，与

董事会主席Koray Caliskan进行讨论。成本仍是重点议题

，由于马来西亚与土耳其距离遥远，每个集装箱运输费可

能高达3,000美元，可能影响在土耳其的市场竞争力。

会议还介绍了家具城的建立背景及运营维护方式。

Costs serve as another challenge as it was unveiled that the minimum 
wage in Turkey is much higher compared to Malaysia which is about US$ 
1,000 monthly compared to Malaysia’s US$ 400 monthly minimum wage. 

A visit to MUSIAD was also arranged. MUSIAD currently possesses 14,500 
business members with more than 60,000 companies across 25 sectors. 
The MUSIAD delegation was led by Mr Osman Nuri Onugoren, President of 
Diplomatic Relations Commission. 

During the ensuing discussion, it was brought forward that one of the key 
characteristics Turkish furniture possess are it being richly designed and 
incorporates a combination of materials to cater the Middle Eastern and 
African markets. 

Its manufacturers also have strong capabilities in project-based furniture 
to cater the large scale commercial and hospitality projects in both regions 
above. 

However, cost is once again the elephant in the room as in�ation in Turkey 
is much higher compared to Malaysia while at the same time, the entry of 
Chinese goods with lower price has put additional pressure in the domestic 
market, making it increasingly challenging for local manufacturers. 

Nevertheless, Malaysia does o�er something di�erent such as the access to 
a wide range of tropical species including bamboo and other hardwood 
which are less available in Turkey. 
To ensure the delegates are not only con�ned to meetings and discussion, 
activities such as visits to the MASKO furniture town was also organized 
where it is akin to a High Point in Istanbul with many furniture showrooms 
within a single area. 

The delegates then went their separate ways to visit the individual 
showrooms and found out that just like the IIFF, the showrooms are 
catering mainly to medium-to-high-end markets. Many of the furniture 
manufacturers in MASKO have also expanded their operations to include 
retail which is di�erent to Malaysia where companies tend to focus on 
either manufacturing or retailing. 

In terms of prices, it was understood that the products sold at the 
showrooms are 30% - 50% higher compared to Malaysian made furniture. 

As for the products itself, pure solid wood products are scarce, and many 
products feature laminated �nishes instead of natural wood surfaces. 

Moving on to the Asian side of Istanbul, the delegation was also brought to 
MODOKO Furniture Town where a discussion was held with the Chairman 
of its Board of Directors, Mr Koray Caliskan. 

Once again cost is one of the key agendas where the vast distance between 
both Malaysia and Turkey could see shipping fees up to US$ 3,000 per 
container which may a�ect our competitiveness in the local market. 

The meeting was also briefed regarding the background of the 
establishment of the furniture town alongside the avenues taken to 
maintain it. 



考察最后一天安排了访问Kostac Yapi门店。Kostac Yapi

类似土耳其的Home Depot，可作为IKEA等国际品牌的替代

，提供同类型家具产品。与前几处访问地不同，该店主要

面向低至中等收入家庭，销售价格实惠、款式简单的入门

级家具。此外，该店更倾向于直接与制造商合作采购，而

非通过零售商。

总结来看，此次伊斯坦堡贸易考察为马来西亚代表提供了

土耳其家具市场的趋势、消费者期望及产业动态的宝贵洞

察。考察清楚地识别出马来西亚制造商可聚焦的市场细分

，即中低端市场，但仍存在若干挑战，例如土耳其本土制

造商在高端及奢华家具生产方面占主导，产品主要面向欧

洲和中东。

成本问题仍是关键，土耳其高通胀导致工资、原材料及相

关生产成本均高于马来西亚，因此土土合作的可能性有限

，土耳其企业可能不愿整件成品进口。

尽管如此，MATRADE提供的支持和协助仍然非常宝贵，使

考察团能够在短时间内接触尽可能多的相关方。

The visit to a Kostac Yapi store was scheduled on the �nal day of the trade 
mission. Kostac Yapi is akin to a Home Depot in Turkey. It also acts as an 
alternative to international brands like IKEA by o�ering similar types of 
products to their customers. 

Unlike the previous destinations, the visit to this store o�ers a di�erent 
perspective to the delegates as they focus mainly on a�ordable, simple and 
entry-level furniture which caters to the lower to middle household 
income. 

One interesting issue about this store is its preference to deal with 
manufacturers directly instead of retailers when sourcing their products. 

In conclusion, the trade mission to Istanbul o�ers valuable insights to the 
trends, consumer expectations and dynamics of the Turkish furniture 
industry. 

While the visit itself clearly identi�ed which market segments our 
manufacturers could focus on which is the medium to lower range 
segment, a number of challenges persist such as the dominance of the 
local manufacturers in producing premium and luxury furniture which is 
oriented towards Europe and the Middle East. 

Cost is another challenge as the high in�ation in Turkey has resulted in 
higher production cost encompassing wages, raw materials as well as 
other a�liated cost compared to Malaysia. Hence, it is not a surprise that 
the idea of collaboration between Malaysian and Turkish furniture 
companies were brought up occasionally as Turkish companies might be 
reluctant to import an entire �nished product.  

Nevertheless, the assistance and support rendered by MATRADE remains 
invaluable and appreciated as it enables the delegates to engage with as 
many interested parties within a short span of time. 



As the US remains our largest export market, any movements or 
turbulence in it will have strong e�ects on the growth and 
survival of the Malaysian furniture industry. This theory was 
consolidated during the unveiling of the Trump tari� on 
Liberation Day (April 2, 2025). 

Hence, to preserve our market share in the United States, MFC has 
organized a Trade and Market Intelligence Mission to the High 
Point Fall Show at High Point, North Carolina, US from October 25 
– 29, 2025) to assess the latest consumer sentiment towards 
imported furniture. More importantly, the mission also intends to 
explore the prospect of establishing a permanent showroom in 
High Point. 

This mission was supported by the Malaysian Timber Council 
where its sta� based in the US, Ms Lai Mei Theng rendered her 
services and support to the MFC delegation. The delegation led 
by MFC President, Mr Desmond Tan have 10 participating 
companies accompanied by an MFC Secretariat, Mr Daniel Ho.

The group departed for the US on October 23, 2025 via London 
and arrived in time for the Market Kick o� Party which was 
organized by the International Home Furnishings 
Representatives Association (IHFRA). Being a casual event, it was 
attended mostly by sales representatives of various companies. 

The next day, the delegation was brought to visit the potential 
vacant premises for our permanent showroom. With more than 
180 buildings within the town itself, this makes it a perfect place 
for manufacturers from all over the world to set up shop. A total 
of 8 premises were visited and after some deep considerations, 3 
were selected to be the forefront which are Atrium on Main, Pro�t 
Center and �nally, Market on Green. 

Each premises have their respective strengths and weaknesses 
across a variety of factors such as location, size availability, price, 
amenities as well as tenure of rental and potential miscellaneous 
costs. A preliminary assessment found that the initial rental costs 
for a premise stand between US$ 250,000.00 and US$ 300,000.00 
per annum. 

A courtesy visit to the IHFRA was also organized where the MFC 
delegation was warmly greeted by the IHFRA’s Executive Director, 
Mr Steve Allegrezza. One of the key discussions is the US tari� 
where it was noted that the policy has in�uenced the import 
volumes, cost structure and the pricing trend of retailers in the 
country. 

The group was informed that despite the tari�s, some countries 
maintained their aggressiveness in penetrating the US market by 
adapting their business strategies such as innovation, logistic 
optimization and strong marketing e�orts. 
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Our host added that there is a shift in consumer behaviour in the 
US which places emphasis on sustainability, e-commerce growth 
alongside value driven and customization of furniture products. 
 An important point was brought up where a majority of 
American consumers still prefer to visit physical stores for mid 
and high-end furniture products to experience the quality, 
comfort and design of the product in person prior to making a 
decision. This showcased that physical touch is still very much 
into the psyche of the consumer despite the explosion of 
e-commerce in recent years. 

In order to maximise e�ciency on the trip, the entourage was 
divided into two groups where one would be visiting the 
exhibitors while the other group on local showrooms. A total of 
27 companies/ showroom were visited and some of it are 
specializing in casual classics and re�ned rustic style, while others 
are focused on residential furniture. Due to the interconnected 
economy between the US and Canada, certain companies are 
also found to be expanding its distribution and operational 
footprint in both nations despite the ongoing crisis between the 
US and its northern neighbour. 

During this visit to the US, several MFC representatives also 
attended the World Millwork Alliance (WMA) 2025 Annual 
Convention and Tradeshow. Held in Cleveland, Ohio, the 
representatives managed to gain an understanding on the latest 
market trend alongside meeting with their potential buyers. 

Among the key observation of the event are such as the 
increased focus on quality stability, delivery speed and tight 
dimensional tolerances instead of mere price, the attitude 
towards sourcing from other regions such as Southeast Asia, 
Latin America and local US markets remain open albeit on a more 
cautious note and �nally, a strong emphasis was put on the 
adaption of high interest rates and trade friction attributing the 
current uncertainty. 

In conclusion, the market intelligence mission to the US can be 
deemed a success as it achieved a number of key objectives such 
as understanding the current trends, product demand as well as 
expectation from the US furniture industry. 

Such activity also strengthened the working relationship 
between Malaysian manufacturers and their respective US 
buyers through the physical visits to the various showrooms and 
factories as some information remained privy and unavailable on 
the public domain. 

As for the scouting for a permanent showroom, the ability to view 
the premises physically is another added plus due to the high 
cost involved annually. Hence, it is best to be vigilant instead of 
relying on virtual data alone before making a �nal decision. 

Finally, while is undeniable that the Trump tari� has caused much 
jitters everywhere and the reduction of huge orders, the US 
remains a very important market for us due to its buying power 
unrivalled by any other country. Hence it is vital for us to protect 
or even possibly increase our market share to avoid it being 
cannibalized by our competitors. 

Measures such as manufacturers enlarging their design options, 
manufacturing processes and speedier delivery can be 
deliberated. However, all these attempts remains challenging to 
implement in the current challenging economic climate and for 
that a strong support from the government is extremely crucial. 
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The Malaysian furniture industry, reputed to be among the leading global exporters is currently at a crossroads. The impact of 
the ‘Cs’ i.e., climate change, con�icts in Middle East and Russia-Ukraine, currency �uctuations due to the strengthening of the 
RM, and most importantly consumer uncertainty due to threatening economic recession globally.  Although the Malaysian 
furniture industry is the star performer within the overall Malaysian wood products sector, accounting for nearly 58% of total 
export volume and 63% of total production volume, the two main challenges that remains unresolved since the days of the 
National Timber Industry Plan (NATIP) in 2009, and National Timber Industry Strategic Plan (NTISP) (2021-2025), as well as the 
ongoing National Agri-Commodity Policy 20230. In fact, from an industrial structure perspective, due to the inherent 
challenges arising from workforce and inconsistent raw materials supply, shifting the overall industrial base from low-cost, 
labour-intensive manufacturing model to one that is high-value, technology and innovation driven manufacturing model 
remains a dream yet to be achieved. 

The empirical evidences to suggest that not everything is right with the Malaysian wood products industry, stamps from the 
fact that:
(1) The board producing industry particularly medium density �breboard (MDF) and particleboard (PB) has su�ered the 
most from raw materials issues, so much so that nearly 80% of the production capacity has been wiped out in recent years,
(2) Total annual wood products exports have been stagnating, if not reducing in terms of US dollars, although when 
expressed in RM, it appears to show positive trend, and
(3) The output from the forest plantations, established with a government soft-loan of more than RM 1 billion since 2006, 
has not added signi�cant supply of wood resources in the market 

Against this background, one can safely postulate there is much to be done, if the Malaysian wood products industry is to 
remain sustainable with a robust growth rate. It appears that the narratives presented by Professor Jegatheswaran 
Ratnasingam way back in 2004 in an Asian Timber article entitled “The Malaysian Wood Industry at a Cross-Road” remains true 
and valid! Further, the recently concluded Export Furniture Exhibition (EFE) and the Malaysian International Furniture Fair 
(MIFF) of the 2026 edition, did not provide much convincing evidence that the industry has been able to overcome these 
challenges. In this regard, it is imperative that the relevant lead agencies, such the Malaysian Timber Industry Board and 
Malaysian Timber Council (MTC) engage wholesomely with the industry players, to revamp and implement relevant remedial 
measures that will change the fortune of the overall wood industry in the country.

In this article, the focus shall be on the deep-seated workforce issues that has hampered the expansion and transformation of 
the Malaysian furniture industry. This transition is hampered by several deep-seated workforce issues.

1. Current Status of the Workforce
The industry is characterized by a "stagnating productivity" paradox: while export volumes remain high (approximating USD 
4.1 billion annually), the value added per worker has struggled to keep pace with regional competitors like Vietnam and China.
• High Foreign Dependency: Approximately 67% of the workforce consists of foreign contract workers. These workers 
are the structural reasons that impair signi�cant wage increase, and therefore, also impair the overall poor perception of the 
industry as a ‘low wage economy’.
• Labor Market Tightening: In 2026, the Malaysian government has reinforced a ceiling on foreign labour, aiming to 
limit it to 15% (and eventually 10%) of the total workforce. Although, the move to reduce dependency on foreign workers 
should be applauded, it cannot be successfully enforced until the overall wage structure within the industry improves 
tremendously to be attractive to domestic workforce. 
• The "3D" Perception: Local talent continues to avoid the sector due to the "Dirty, Dangerous, and Di�cult" (3D) image, 
leading to a chronic shortage of young, local furniture makers and designers. This remains a long-standing issue, but as long 
as the industry doe not pay serious attention to environmental and safety issues, the overall industrial ecosystem will remain 
status quo. In this context, the ESG adoption drive is indeed timely, which will see more wood products manufacturers paying 
greater attention to environmental and workers issues.



2. Major Challenges

3. Proposed Remedies & Solutions
To remain competitive in 2026 and beyond, the industry is moving toward these strategic remedies:
i. Digitalization & Automation
• Selective Automation: Focus on "Mid-Range Automation" where machines handle repetitive tasks (sanding, 
cutting) while humans focus on assembly and quality control. This is based on the comprehensive research booklet on 
Industry 4.0 applications published by Professor Ratnasingam in 2025. The study revealed that application of technology 
and automation was highest within selected sub-sectors within the wood products industry, especially panel furniture and 
builders’ carpentry & joinery (BCJ) manufacturing.
• Incentive Utilization: Manufacturers should leverage grants from the MTC and MIDA speci�cally designed for 
automation adoption. However, awareness among SMEs who predominate the wood products and furniture industry 
remain low, and hence, uptake has been somewhat limited. 

ii. Talent Development (TVET & University Links)
• Specialized Education: Establishing university-level Industry4.0 programs speci�cally for the wood industry to 
create a "knowledge-worker" class. The issue of IR4.0 application remains a hot topic within the industry but interest seem 
to be lukewarm, as most of the furniture manufacturers are small and medium enterprises (SMEs) who lack the necessary 
�nancial muscle to invest into such technologies. 
• Apprenticeships: Partnering with vocational schools (TVET) to rebrand furniture making as a high-tech "design and 
engineering" career rather than manual labour. Despite many initiatives to upskill the workforce, the dependency of the 
Malaysian wood products industry on foreign workers remains high, clearly underlying the importance of addressing 
structural issues rather than taking super�cial measures which doe not solve core issues. In this respect, the reader is 
encouraged to get a copy of the report by Professor Ratnasingam in 2024, which provided a complete picture on the 
training needs for workforce in the Malaysian wood products industry.

iii. Policy & Compliance Management of Foreign Workers
• Ethical Recruitment: Adopting "Zero-fee" recruitment models to align with global ESG standards and avoid trade 
sanctions, especially when dealing with foreign workers employment.
• Centralized Quota Planning: Utilizing the government's Special Foreign Worker Quota Windows (such as the 
Jan–Mar 2026 window) for better long-term manpower planning rather than reactive hiring.

iv. Shift to Original Brand Manufacturing (OBM)
• Instead of just making parts for others (OEM), companies are being encouraged to focus on Original Design. 
High-design products require more skilled "craft-tech" workers and command higher margins, allowing for better local 
wages.

The Malaysian furniture industry is built on solid foundation, with seasoned entrepreneurs who will strive in the most robust 
and challenging environment. This is evident from the rapid expansion of the industry, but closer engagement with the 
relevant agencies, the industry can be transformed into a sustainable power-house. Despite the many incentives and grants 
o�ered to boost and transform the industry, channeled through MTIB and MTC, the much-desired transformation is limited 
– as re�ected in exhibitions such as the furniture fairs and woodworking fairs held in the country. Either way, the 
stakeholders need to recognize that technology and automation, including arti�cial intelligence, cannot replace human 
skills and knowledge often associated with experts, which must be tapped upon. In this regard, the author, Professor 
Ratnasingam remains open to engage with you! 
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Challenge Impact on Industry 

Skill Mismatch  A lack of workers trained in Industry 4.0  (robotics, CNC machining, and IoT) prevents SMEs from 
automating production.  

The "Low-Wage 
Trap"  

Reliance on low - cost foreign labour has historically disincentivized manufacturers from investing in 
expensive technology.  

Strict Regulatory 
Shifts 

New 2026 policies, such as the National Action Plan on Forced Labour  (2026 -2030) and stricter Act 446  
(Worker Housing) compliance, increase operational costs. 

Global ESG 
Demands 

International buyers now require proof of "Ethical Recruitment" and "Decent Work" standards, which 
many smaller �rms struggle to document.  

 



不过，该机构也表示，由于现有的技术系统、作业流程

及人力资源无法应对如此大规模的退款作业，短期内难

以启动退税程序。如需执行，将必须依赖大量人工处理

，这将不可避免地分散原本用于贸易执法的人员资源。

此项措施的官方理由，是为应对美国在国际收支方面的

结构性问题，同时继续推动贸易关系再平衡，以惠及美

国工人、农民及制造业。

根据白宫2026年2月20日发布的公告，美国巨额贸易逆差

在过去5年内增长超过40%，并在2024年达到1.2万亿美元

，2025年仍维持在同一水平。该逆差被认为对美国经济

构成严重影响，并加剧其国际收支失衡问题。然而，根

据该项新公告，此次实施的关税不会叠加于依据1962年

《贸易扩展法》第232条已征收的关税之上。

于家具行业而言，这意味着目前已根据第232条被征收

25%关税的木制软体家具及橱柜产品，不受本次新措施影

响，业务可维持现状。

不过，对于未纳入第232条的产品，则引发新的疑问：此

次10%的临时关税，是否会叠加于此前未基于IEEPA实施

的关税？以及是否会叠加于2025年10月签署的《对等关

税协议》（ART）中对马来西亚设定的19%关税？

尽管马来西亚投资、贸易及工业部（MITI）表示该ART协

议尚未完成批准程序，但白宫发布的事实说明指出：“

美国将继续履行其具有法律约束力的对等贸易协议，并

期望贸易伙伴同样遵守承诺。”

因此，在白宫宣布上述措施后，MITI表示将向美方寻求

进一步澄清，并在此基础上向内阁汇报。

随后，仅在初次公告发布24小时后，特朗普总统通过其

社交媒体表示，已决定将10%的临时进口关税上调至15%

。不过，截至目前，白宫官方网站尚未发布任何正式文

件确认该新税率。

尽管美国与伊朗的冲突持续发酵，美国政府仍加大力度

推进其关税政策。

2026年3月12日，白宫宣布启动两项新的贸易调查：一项

针对16个主要贸易伙伴的产业过剩问题，另一项针对强

迫劳动问题，旨在重建此前被最高法院推翻的关税体系

。

美国贸易代表贾米森·格里尔表示，有关不公平贸易行

为的调查，可能在今年夏季对中国、欧盟、印度、日本

、韩国及墨西哥等国家和地区征收新的关税。其他被纳

入调查范围的贸易伙伴还包括台湾、越南、泰国、马来

西亚、柬埔寨、新加坡、印尼、孟加拉、瑞士及挪威。

在强迫劳动问题方面，美国依据1974年《贸易法》第301

条展开调查，拟禁止进口涉及强迫劳动生产的商品，相

关调查涉及超过60个国家。根据时间表，产业过剩调查

将接受公众意见至2026年4月15日，并计划于2026年5月5

日举行听证会。

美国最高法院裁定关税引发特朗普政府新一轮关税措施
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2026年1月1日原本被视为美国以外家具制造商的一大挑战。根

据既定安排，软体家具以及木制厨房橱柜与浴室柜的关税，将

由原有的25%分别上调至30%及50%。

然而，局势在最后时刻出现转折。美国总统 Donald Trump 于新

年前夕签署公告，将相关关税措施延后一年实施。此举为高度

依赖美国市场的海外制造商带来一定程度的缓解。

不过，马来西亚方面的反应相对审慎。正如马来西亚家具总会

（MFC）总会长陈文海所指出，这项延后措施并未显著提升我国

家具在全球市场的竞争力，主要因为相同的关税水平同样适用

于多个国家。

他进一步指出，延续25%关税的措施，主要涉及厨房橱柜与浴室

柜以及软体家具制造商。

“软体家具制造商将从此次宣布中获得一定程度的受益，但整

体影响仍属有限。”

有鉴于此，业界期望政府能够与美国方面重新磋商针对马来西

亚制造家具的关税安排，尽管最终结果仍取决于双方的双边谈

判。

在国内层面，马来西亚家具总会亦呼吁政府提供更具时效性的

支持，包括检讨那些显著推高制造商营运成本的相关政策。

相关援助将有助企业争取调整时间，例如拓展设计产品线、提

升制造工艺，以及加快交付周期，从而在全球市场中持续保持

竞争力。

2026年2月20日，全球迎来一则重磅消息：美国最高法院裁定，

根据《国际紧急经济权力法》（IEEPA）由特朗普政府实施的关

税措施无效。此消息一出，世界各地纷纷关注，早前已征收的

相关关税是否会被退还。

根据美国海关与边境保护局（US CBP）向美国国际贸易法院提

交的文件，自去年以来，该机构已累计征收超过1660亿美元的

IEEPA关税，涉及超过33万名进口商，相关进口申报超过5300万

笔。

January 1, 2026 was supposed to be a nightmare for furniture 
manufacturers outside of the US when the tari� towards upholstery 
and wooden kitchen cabinet and vanities are supposed to rise from 
the original rate of 25% towards 30% and 50% respectively. 

Things however took another twist as President Donald Trump on 
New Years Eve signed a proclamation to delay the new tari� rates for 
another year. 

This announcement has certainly brought some relief among 
overseas manufacturers which are highly dependent on the US 
market. 

As for Malaysia, the reaction remains reserved as being pointed out 
by MFC President, Desmond Tan pointed out that it does not 
signi�cantly improved Malaysia’s furniture competitiveness globally 
as the same tari� rate was imposed on many countries.

The reason is that the extension of the 25% tari� mainly a�ects 
manufacturers of kitchen cabinets and vanities as well as upholstery. 

“Upholstery manufacturers will only bene�t decently from this 
announcement” he said. 

Consequently, the industry hoped that the government can 
renegotiate the tari� towards Malaysian- made furniture with their 
US counterparts although it ultimately depends on a bilateral 
agreement between both parties. 

On the domestic front however, MFC further urged the government 
to provide more immediate assistance by reviewing policies which 
signi�cantly raised the cost of operation of manufacturers. 

This assistance will give �rms time to adjust including expanding 
their design o�erings, improving their manufacturing processes, and 
speeding up delivery times to remain competitive globally. 

On February 20, 2026, the world was greeted with the news that the 
US Supreme Court has struck down tari�s enacted by the Trump 
administration under the International Emergency Economic Powers 
Act (IEEPA). 

Across the world, some are already wondering will there be a refund 
of the tari�s collected earlier. 

According to the US Customs and Border Protection (US CBP) in a 
court �ling to the Court of International Trade, it had collected more 
than US$ 166 billion of IEEPA tari�s since last year, involving more 
than 330,000 importers who made more than 53 million entries into 
the country. 
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白宫宣布将进口厨房橱柜、浴室柜及软体家具的关税延后一年实施，
马来西亚家具总会对此作出审慎回应
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不过，该机构也表示，由于现有的技术系统、作业流程

及人力资源无法应对如此大规模的退款作业，短期内难

以启动退税程序。如需执行，将必须依赖大量人工处理

，这将不可避免地分散原本用于贸易执法的人员资源。

此项措施的官方理由，是为应对美国在国际收支方面的

结构性问题，同时继续推动贸易关系再平衡，以惠及美

国工人、农民及制造业。

根据白宫2026年2月20日发布的公告，美国巨额贸易逆差

在过去5年内增长超过40%，并在2024年达到1.2万亿美元

，2025年仍维持在同一水平。该逆差被认为对美国经济

构成严重影响，并加剧其国际收支失衡问题。然而，根

据该项新公告，此次实施的关税不会叠加于依据1962年

《贸易扩展法》第232条已征收的关税之上。

于家具行业而言，这意味着目前已根据第232条被征收

25%关税的木制软体家具及橱柜产品，不受本次新措施影

响，业务可维持现状。

不过，对于未纳入第232条的产品，则引发新的疑问：此

次10%的临时关税，是否会叠加于此前未基于IEEPA实施

的关税？以及是否会叠加于2025年10月签署的《对等关

税协议》（ART）中对马来西亚设定的19%关税？

尽管马来西亚投资、贸易及工业部（MITI）表示该ART协

议尚未完成批准程序，但白宫发布的事实说明指出：“

美国将继续履行其具有法律约束力的对等贸易协议，并

期望贸易伙伴同样遵守承诺。”

因此，在白宫宣布上述措施后，MITI表示将向美方寻求

进一步澄清，并在此基础上向内阁汇报。

随后，仅在初次公告发布24小时后，特朗普总统通过其

社交媒体表示，已决定将10%的临时进口关税上调至15%

。不过，截至目前，白宫官方网站尚未发布任何正式文

件确认该新税率。

尽管美国与伊朗的冲突持续发酵，美国政府仍加大力度

推进其关税政策。

2026年3月12日，白宫宣布启动两项新的贸易调查：一项

针对16个主要贸易伙伴的产业过剩问题，另一项针对强

迫劳动问题，旨在重建此前被最高法院推翻的关税体系

。

美国贸易代表贾米森·格里尔表示，有关不公平贸易行

为的调查，可能在今年夏季对中国、欧盟、印度、日本

、韩国及墨西哥等国家和地区征收新的关税。其他被纳

入调查范围的贸易伙伴还包括台湾、越南、泰国、马来

西亚、柬埔寨、新加坡、印尼、孟加拉、瑞士及挪威。

在强迫劳动问题方面，美国依据1974年《贸易法》第301

条展开调查，拟禁止进口涉及强迫劳动生产的商品，相

关调查涉及超过60个国家。根据时间表，产业过剩调查

将接受公众意见至2026年4月15日，并计划于2026年5月5

日举行听证会。

However, the agency added that it would not be able to comply with 
the refund process immediately as its existing technology,  processes 
and manpower are not suited for the task of this scale and will require 
manual work which will unfortunately divert personals from carrying 
out the agency’s trade enforcement tasks. 

Nevertheless, the White House is prepared for such a scenario as on the 
very same day the ruling was made, it then decided to impose a 10% 
Temporary Import Duty on imported goods which comes into e�ect on 
February 24, 2026 for a period of 150 days under Section 122 of the 
Trade Act 1974. 

The pretext for this decision is to address fundamental international 
payment problems while continue the government’s e�ort to 
rebalance the US’s trade relationship to bene�t American workers, 
farmers and manufacturers. 

According to the February 20, 2026 White House Proclamation, the 
large US trade de�cit has grown over 40% in the past 5 years alone, 
reaching US$ 1.2 trillion in 2024. Whereas the �gure maintained at US$ 
1.2 trillion in 2025. The e�ects of this de�cit are serious and contributes 
to the fundamental international payment problems of the United 
States. 

Under this new proclamation however, tari�s imposed under this latest 
decision do not apply in addition to existing tari�s imposed under 
Section 232 of the Trade Expansion Act 1962.

For the furniture industry, this can be translated as its upholstered 
wooden furniture and kitchen cabinets currently being imposed the 
25% tari� under Section 232 are not a�ected by this proclamation with 
business going on as usual. 

Potential questions were raised regarding the products not under 
Section 232 such as is the 10% tari� under this latest proclamation in 
addition to previous tari�s not under IEEPA as well as the 19% tari� set 
on Malaysia under the Agreement on Reciprocal Tari� (ART) signed 
back in October 2025?

While the Ministry of Investment, Trade and Industry (MITI) mentioned 
that the ART has not been rati�ed yet, the White House fact sheet states 
that “In particular, the United States will continue to honor its legally 
binding Agreements on Reciprocal Trade. The United States expects the 
same commitment from its trading partners.” 

Hence, upon the White House announcement above, MITI responded 
that it will seek clari�cation from its American counterpart before 
brie�ng the Cabinet. 

Subsequently, just 24 hours after its initial announcement, President 
Trump in his social media page announced that he has decided to 
increase the 10% temporary import duty rate to 15%. This however 
remains to be seen as there has been no o�cial release regarding this 
new rate at the White House o�cial website to date. 

Despite the distraction of the con�ict with Iran, the US government 
decided to double down on their e�orts to continue imposing tari�s. 

Hence, on March 12, 2026 the White House announced that it is 
launching two new trade investigations into the excess industrial 
capacity of16 major trading partners and into forced labour to rebuild 
its tari� struck down by the US Supreme Court.

The US Trade Representative, Jamieson Greer said that the unfair trade 
practices investigation could lead to new tari�s to be imposed on 
China, the EU, India, Japan, South Korea and Mexico by this summer.

Other trading partners subjected to the probe include Taiwan, Vietnam, 
Thailand, Malaysia, Cambodia, Singapore, Indonesia, Bangladesh, 
Switzerland and Norway. 



总的来说，尽管美国最高法院裁定部分特朗普时期关税

无效，但这并不意味着相关政策的终结。白宫迅速通过

一系列新的调查及替代性关税措施进行反制，以填补原

有关税的空缺。

因此，全球各行业必须对此保持高度关注，并对新一轮

挑战保持警惕。

As for the issue of forced labour, a probe was launched under Section 
301 of the Trade Act 1974 to ban imported goods produced with forced 
labour with more than 60 countries involved. 

It is hoped that the probes can be concluded alongside the proposed 
remedies before the new temporary tari�s imposed expires in July 2026 
at the end of the 150-day period. 

A timeline was charted out of the excess probe with public comments 
accepted through April 15,2026 while a hearing was slated on May 5, 
2026. 

In conclusion, while the US Supreme Court ruling did struck down some 
of the Trump tari�s, it does not mean the end of the road as the White 
House immediately countered with a barrage of new probes and 
substitute duties to replace the original tari�s. 

Therefore, industries across the world should take note and remain 
vigilant in the wake of the fresh set of challenges awaiting. 
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作为应对欧盟森林砍伐条例（EUDR) 的重要措施，越南需

在2026年底前完成省级森林边界数据库和地图（截至2020

年12月31日）的开发与发布。该举措已纳入由越南农业与

环境部下属的林业与森林保护局发布的行动计划中。

根据该行动计划，各地方政府还需识别并公布存在森林砍

伐和森林退化风险的咖啡、橡胶及木材原料生产区域。此

外，越南计划发布木材及木制品行业的EUDR合规官方指南

，以支持越南木制家具和木制品继续出口至欧洲市场。

越南也正在加强政策与制度框架，以推动不导致森林砍伐

的农业和林业产品的可持续生产与贸易。为此，林业与森

林保护局将制定森林监测指标、完善法律框架，并加强农

林产品的可追溯系统，作为应对EUDR的准备工作。

该计划还包括建立一个综合数字平台，将EUDR的可追溯要

求与种植区编码及可持续森林管理认证相连接。同时，还

将编制技术手册、年度森林状况数据库以及合规指南，以

便核实木材生产和贸易是否符合“无森林砍伐”的要求。

此外，越南将加强《森林执法、治理和贸易的自愿伙伴关

系协定》（VPA/FLEGT）以及越南木材合法性保障体系（

Vietnam Timber Legality Assurance System）的实施，

并强化木材进出口管理。同时，当局也将为地方机构、行

业协会、企业、森林所有者、农民以及评估和认证机构提

供培训与指导。

越南还将进一步加强与欧盟及其成员国、欧盟联合研究中

心以及区域伙伴的合作，通过数据协调、经验交流和技术

援助，共同推动EUDR的有效实施。

Vietnam is required to complete the development and 
publication of the provincial-level forest boundary databases and 
maps (as of 31 December 2020) by the end of 2026 as part of its 
e�orts to comply with the European Union Deforestation 
Regulation (EUDR). The initiative is outlined in an action plan 
issued by the Forestry and Forest Protection Department under 
the Ministry of Agriculture and Environment of Vietnam.

This action plan also requires local authorities to identify and 
announce co�ee, rubber, and timber raw material production 
areas at risk of deforestation and forest degradation. Moreover, 
Vietnam targets to issue o�cial EUDR compliance guidelines for 
the timber and wood products sector to support Vietnamese 
wooden furniture and wood products continue to export to the 
European market.

Vietnam is strengthening its policies and institutional framework 
to promote sustainable production and trade of agricultural and 
forestry products that do not contribute to deforestation. In 
response, the Forestry and Forest Protection Department of 
Vietnam will develop forest monitoring indicators, improve legal 
framework, and enhance traceability systems for agro-forest 
products as a part of preparations for the EUDR.

The initiative will include the establishment of an integrated 
digital platform connecting EUDR traceability requirements with 
planting area codes and sustainable forest management 
certi�cation. Technical handbooks, annual forest status 
databases, and compliance guidelines will also be developed to 
facilitate veri�cation of deforestation-free timber production and 
trade.

In addition, Vietnam will strengthen the implementation of the 
Voluntary Partnership Agreement on Forest Law Enforcement, 
Governance and Trade (VPA/FLEGT) and the Vietnam Timber 
Legality Assurance System, and timber import-export 
management, while providing training and guidance for local 
agencies, associations, enterprises, forest owners, farmers, and 
assessment as well as certi�cation organisations. Cooperation 
with the EU and its member states, the EU’s Joint Research Centre, 
and regional partners will also be expanded to support e�ective 
EUDR implementation.

总的来说，尽管美国最高法院裁定部分特朗普时期关税

无效，但这并不意味着相关政策的终结。白宫迅速通过

一系列新的调查及替代性关税措施进行反制，以填补原

有关税的空缺。

因此，全球各行业必须对此保持高度关注，并对新一轮

挑战保持警惕。

越南将在2026年完成EUDR实施所需的森林数据库建设
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根据德国联邦统计局的初步数据，2025年德国对美国的家具出

口额下降了近6%，降至2.38亿欧元。

此次下滑主要由厨房家具出口减少17% 所致，降至4,150万欧

元。业界代表表示，美国关税对这一类产品带来了显著影响。

业界指出，关税提高了德国家具产品的价格，并为从事跨境贸

易的企业带来了不确定性。因此，行业呼吁建立更具预测性的

贸易环境，并敦促欧洲议会批准与美国达成的贸易协议。

尽管出口出现下滑，行业对美国市场的中期增长前景仍保持乐

观态度，并指出德国企业在美国佛罗里达州奥兰多举办的厨房

与卫浴行业展上的联合亮相，获得了积极的市场反响。

According to the preliminary data from the Federal Statistical 
O�ce of Germany, Germany’s furniture exports to the United 
States declined closely 6% to 238 million Euros in 2025.

The decline was mainly driven by a 17% drop in kitchen furniture 
exports, which fell to 41.5 million Euros. Industry representatives 
said the US tari� has a strong impact on this product group.

Industry representatives said the tari� has increased the price of 
German products and created uncertainty for companies 
involved in cross-border trade. The industry has thus called for 
predictable trade conditions and urged the European Parliament 
to ratify a trade agreement with the United States.

Despite the decline, the industry remains optimistic about 
medium-term growth opportunities in the US, noting a positive 
response to the German joint appearance at the Kitchen and Bath 
Industry Show in Orlando, Florida.

德国对美家具出口在2025年下降近6% 
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MALAYSIA'S IMPORTS OF FURNITURE, BY COUNTRY
Data sorted by value of 2025

As at 11.2.2026

COUNTRY Value Share Value Share Change
(RM Mil.) % (RM Mil.) % %

TOTAL IMPORTS 5,055.9 100.0 5,536.5 100.0 9.5
1 PEOPLE'S REPUBLIC OF CHINA 3,598.4 71.2 4,333.2 78.3 20.4
2 REPUBLIC OF INDONESIA 299.1 5.9 298.6 5.4 -0.2
3 THAILAND 300.1 5.9 256.0 4.6 -14.7
4 FEDERAL REPUBLIC OF GERMANY 181.2 3.6 145.7 2.6 -19.6
5 UNITED STATES OF AMERICA 102.7 2.0 118.7 2.1 15.6
6 SOCIALIST REP. OF VIET NAM 98.2 1.9 114.0 2.1 16.1
7 JAPAN 119.4 2.4 84.2 1.5 -29.5
8 POLAND 59.7 1.2 66.4 1.2 11.3
9 ITALY 71.5 1.4 61.4 1.1 -14.1

10 REPUBLIC OF SINGAPORE 53.2 1.1 58.2 1.1 9.4

2024f 2025p

����������
MALAYSIA'S EXPORTS OF FURNITURE, BY COUNTRY
Data sorted by value of 2025

As at 11.2.2026

COUNTRY Value Share Value Share Change
(RM Mil.) % (RM Mil.) % %

TOTAL EXPORTS 12,682.0 100.0 10,651.5 100.0 -16.0
1 UNITED STATES OF AMERICA 6,051.2 47.7 6,149.0 57.7 1.6
2 REPUBLIC OF SINGAPORE 1,184.2 9.3 1,187.3 11.1 0.3
3 JAPAN 629.8 5.0 577.9 5.4 -8.2
4 AUSTRALIA 683.6 5.4 570.6 5.4 -16.5
5 UNITED KINGDOM 543.5 4.3 505.3 4.7 -7.0
6 CANADA 507.7 4.0 483.0 4.5 -4.9
7 INDIA 334.3 2.6 441.1 4.1 32.0
8 PHILIPPINES 375.5 3.0 317.6 3.0 -15.4
9 UNITED ARAB EMIRATES 266.5 2.1 223.4 2.1 -16.2

10 SAUDI ARABIA 188.3 1.5 196.4 1.8 4.3

2024f 2025p

9,274.9, 74%

952.3, 8%

28.6, 
0%

1,013.4, 8%

78.1, 1%

1,181.0, 9%

MALAYSIA'S EXPORTS OF FURNITURE

Value (RM Mil.)

Wooden Furniture

Metal Furniture

Plas cs Furniture

Seats and its parts

Furniture of other materials

Parts of furniture

Source: MATRADE

2,121.1, 36%

760.6, 
13%

328.3, 6%

1,801.4, 31%

196.8, 3% 648.1, 
11%

MALAYSIA'S IMPORTS OF FURNITURE DETAILS

Value (RM Mil.)

Wooden Furniture

Metal Furniture

Plas cs Furniture

Seats and its parts

Furniture of other
materials

Source: MATRADE


