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The Sarawak Timber Industry Development Corporation
(STIDC) and Sarawak Furniture Industry Association (SFIA)
organised a visit to Peninsula Malaysia from March 16-19, 2022
led by General Manager of STIDC, Yang Berbahagia Datu Haji
Hashim Haji Bojet and President of SFIA, Leo Chiang.

Sarawak with its humble background is seeking to establish
their own furniture parks via the SFIA with strong support from
its state government.

During their visit, the entourage has visited the Malaysian
Furniture Council, Muar Furniture Association and Kuala
Lumpur & Selangor Furniture Association along several
prominent furniture manufacturing clusters such as the Muar
Furniture Park and the Selangor International Furniture City
without forsaking individual factory visits.

This invaluable visit will provide guidance and experience for
the entourage as well as mark a new beginning of a great
working relationship between Peninsula Malaysia and Sarawak.




el B 1] B BT

FEPTE M) EFRREERITEHED
49th CIFF Guangzhou was postponed
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In 2021, China’s GDP increased by 8.1% exceeding 110 trillion CNY
which showcase its resilience and economic potential of the Middle
Kingdom while pandemic ravages the entire globe.

With this the 49th China International Furniture Fair (CIFF) is
supposed to take place from March 18 — 21, 2022 (covering home
furniture, leisure furniture etc) and March 28 - 31, 2022 (covering
office furniture, commercial furniture, furniture machinery and raw
materials etc) in Guangzhou has a total exhibition area of 700,000 m?
with more than 4,000 companies and 350,000 visitors expected.

The fair is based on the new “Design Trend, Global Trade, Full Supply
Chain, All in CIFF”aiming to bring together structural reform and
bring synergy between the Chinese national and international markets.

Following the announcement by Guangzhou government that all
exhibition events should be suspended from March 11, the organizers
have postponed the 49th China International Furniture Fair (CIFF
Guangzhou) and China International Furniture Machinery & Furniture
Raw Materials Fair 2022 (CIFM).

The fairs were originally scheduled for March 18 - 21 and March 28 - 31
in Guangzhou. New dates will be announced at a later time.

Source: 49th CIFF Guangzhou 2022 press statement
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The Omicron variant has prolonged the Covid-19 pandemic
across the globe. This caused many to continue living and
working from home including South Korea. According to its
National Leisure Activity Survey by the Ministry of Culture,
Sports and Tourism, the overall proportion of leisure activities
involving face to face with family and friends decreased.

Whilst non-face to face activities saw an upward trend such as
watching TV, surfing the Internet, engaging in social media and
one-person media production. The constant staying at home
trend has seen interior furniture especially sofas experienced a
rise in demand.

With that, the South Korean furniture industry has been engag-

ing an intensive marketing competition with major players such
as Shinsagae Casa, Hanssem and Fursys Group recording growth
in their sales volume.

As for Malaysian companies, Matrade has noted that recliners
and one-person sofas are the top products in demand and it is
up to our players to explore this niche segment.

Source: Matrade Online News [ssue 3/2022
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Many economies projected to grow in 2022 following slow 2020 and 2021
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After a turbulent two years, the world has some sense of optimism
for 2022 as borders start to reopen and economies beginning to
pick up pace from a sluggish 2020 and 2021. The first region we
would like to touch is South Asia, India in particular. As being one of
the countries suffering the highest casualties to Covid-19, India has
only managed to perform marginally where its production growth
slowed to a 10-month low in December 2021 while only registering
a paltry 0.4% growth of the Index of Industrial Production (IIP)
compared to the 1.3% registered in November 2021.

Despite the new projected growth rate of the South Asian giant of
7.8% (2022 — 2023) is lower than the government’s previous 8% -
8.5, the prediction by the Reserve Bank of India stated that in Q1
2022-2023, the GDP growth will be at 17.2% followed by 7.0% (Q2),
4.3% (Q3) and finally 4.5% in Q4.

Sri Lanka with its close ties to Russia is bound to suffer some effects
of the ongoing sanctions on Russia due to its conflict in Ukraine.
Whereas India’s great regional rival Pakistan has seen Fitch Ratings
affirming its long-term rating at B- with an economic growth at 4.5%
for 2022 despite seeing it reach a two-year high inflation of 13% in
January 2022 in its Consumer Price Index (CPI).

Moving on to the region of Central Asia, Uzbekistan, the most
populous nation in the region has witness its economy recovering
with a projected GDP growth of 5.9% in 2022 and subsequently
5.6% the next year. Part of the reason with its recovery is the rapid
construction development where residential projects are expected
to reach 71.6 million sqm through raising housing density in urban
areas with Tashkent City alone is set to deliver 480,000 sqm. Further-
more, its industrial and service sector registered equally impressive
growth at 8.7% and 9.2% respectively in 2021 as its main driving
force behind the economic revival.
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Additional economic reforms from the government is also
expected to see a more business friendly environment take place
as privatization policies allow foreign capital to flow into the
domestic markets, benefitting the local population in terms of job
opportunities and rising income.

Things are also looking decent for the Middle East as countries like
the United Arab Emirates has been expected to grow 2.6% in 2022
with its non-oil economy expanding 3.4%. This is supported with
the number of events taking place in the region such as the
ongoing Dubai EXPO 2020 where it played a part in supporting
growth of the local hospitality, food and beverages, real estate,
wholesale and retail, transport, manufacturing and financial
services sectors.
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Overall, the total value of the UAE’s non-oil foreign trade in 2021
alone amounted to nearly US$ 519.29 million, a 27% growth
compared to 2020 and 11% compared to 2019's figure.

This provides an opportunity to the Malaysian timber industry as
the Department of Statistics Malaysia (DOSM), reported that
sawntimber export to the UAE from January 2021 to November
2021 has increased by 34.4% to RM 146.77 million compared to the
same period in 2020. As for plywood, DOSM notes while the total
export from Malaysia to the UAE from January 2021 to November
2021 has registered a decline of 34.2% towards RM 10.86 million
compared to the same period in 2020, opportunity for the usage of
plywood in the construction sector remains positive.

Equally noticeable is the UAE’s rich cousin, Qatar. It is considered as
one of the wealthiest countries in the world in terms of GDP per
capita. Qil which made up more than 50% of its GDP and 70% of the
government’s revenue has seen it contributing to the nation’s
soaring export by 107.8% to US$ 9.78 billion compared to the
previous year.

Another aspect driving its growth is the real estate sector attribut-
ing to the FIFA World Cup 2022 to be held in November later this
year. Many environmental, social and governance (ESG) projects
such as the Doha Metro, Lusail City, Msheireb Downtown remains
key in the nation’s effort to showcase its commitment in reducing
green gas and carbon emission. At present, Qatar’s real estate
market is expected to reach stable pricing index in 2022 according
to its Ministry of Justice’s Real Estate. Many are upgrading their
accommodations while the supply of property continues to
increase in the market with the majority of them apartment units.

Saudi Arabia, the world’s major oil producer has witnessed its GDP
grew 3.30% in 2021 compared to the contraction in 2020. The
increase can be attributed to the growth of non-oil activities,
government services activities and oil activities while its Industrial
Production Index (IPl) achieved a 11.20% growth rate in December
2021.

As Covid-19 infections are reportedly decreasing in Saudi Arabia
accompanied with an estimated 87.10% of the country’s population
being fully vaccinated, it is hopeful that the path of recovery will
continue will less hassle.

BusinessToday.In

GROWTHEXPECTATIONS

2021 W2022

330

)

8.0

2.90 150

9
8
i
6
5
4
3
2
1
(0]

INDIA
Source: IMF, NASSCOM

GLOBAL

GDP growth (%)

Fitch affirms
Pakistan's
stable outlook

The Fitch Ratings affirmed Pakistan's
long-term foreign-currency issuer default
rating (IDR) at ‘B- with a stable outlook
saying the government’s good economic
policy actions helped resisting the shocks
of corona virus pandemic.

FitchRatings

Source: MTC CIMC & Africa Market Update Report February 2022, MTC South Asia Market Update Report February 2022 & MTC Middle East and Central

Asia Market Update Report February 2022
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Malaysia's Manufacturing sales value expanded by 13.1 per
cent in January 2022 with the total value of RM139.0 billion

RM139.0 killion 2,274,146 persons

13.1% 2.2%

Dec. 2021 : 15.5% Dec. 2021 :2.7%
MoM : -3.4% MoM : 0.6% MoM: -3.2%

4.1%

NUMBER OF
EMPLOYEES

SALARIES &
WAGES

RM7,865.3 millien

Dec. 2021 : 4.9%

RM61,116

10.7%

Dec. 2021 : 12.4%
MoM : -4.0%

SALES
VALUE PER
EMPLOYEE

=y i‘L. 7
Food, Textile, Wearing Wood, Petreleum,
Beverages & Apparel, Furniture, Paper Chemical,
Tobacco Leather & Products & Rubber &
Footwear Printing Plastic

20.6%

Dec. 2021: 19.0%
MoM :-5.8%

8.4%

Dec. 2021: 6.9%
MoM : -1.1%

13.1%

L. MoM:

| Dec.2021: 10.0%

15.7%

by Dec. 2021 : 19.9%
B oM 111% P %

SR -y
(N Lo =
Non-Metallic Electrical & Transport
Mineral Products, Electronics Equipment &
Basic Metal & Proclucts Other
Fabricated Metal Manufactures
Proclucts

8.0%

. Dec.2021:7.2%

10.6%

. Dec.2021:18.4%
b MoM : -8. =

Mote : Percentage growth refers fo Year-on-Year (YoY)
«and Month-on-Month (MoM) changes

PRIME MINISTER'S DEP ARTMENT '
. DEPARTMENT QF STATISTICS MALAYSIA E

7.3%

Dec.
oM :-9.1

(HIES V},\ :

2021:1.4%

Sowrce : Monthly Manufacturing Statistics, Malaysia

January 2022
Department of Statistics Malaysia
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PERFORMANCE OF WHOLESALE & RETAIL TRADE, JANUARY 2022

ﬂ SALES VALUE l

(4 MAIN GROUPS
‘f§  (SALES VALUE)

Other specialised

RM120.5b 135.5 points o Wi}
JAN. 2022:7.7% JAN. 2022: 3.6% Dec. 2021: 2.3% | Jan. 2022: 5.2%
DEC. 2021: 3.6% DEC. 2021: 0.8%

Wholesale of Househeld

Geods
Jan. 2022: RM58.6b Jan. 2022 it o
57% WHOLESALE 1.5% Dea 21 NER] dan. M2 1y
d  wholesale of Food
Dec. 2021: RM57.4b TRADE Dec. 2620 Be've-ﬂ:‘;:sa. Tobacco r
4, '\%t 0.7% —
Dec. 2021: 8.1% | Jan. 2022 7.5%
Jan. 2022: RM49.0b Jan. 2022 -' - Refall Sale in Non-
7.3% 30% 5 specialised Stores !
Dac. 2021: RM48.5b Dec. 2021 Dec. 2021: 4.0%| Jan. 2022: 10.1%
3.5%| 0.5%
Relail sale of Other Goods |
in specialised Sores ,/
Jan. 2022: RM12.9b Jan. 2022 ‘.‘ Dee. 2021: -3.1%| Jan. 2022: 1.2%
19.4% MOTOR 16.3% . m= Retail Sale of Other
4 ¥ Household Equipment in
Dec. 2021: RM14.85 VEHICLES Dec, 2021 ,._ =" specialised Stores /‘l
2.2% 2.5%

Dec. 2021: 2.4%| Jan.2022: 7.1%

-_—
Sale of Vehicles
= Mo y

Dec. 2021: -4.5% | Jan. 2022 20.1%

Sale of Motor vehicles

Parks & Accessories /
DEC. JAN. Dec. 2021: 5.1%| Jun. 202%; 24.5%
202 2022 { Maintenance & Repair of
0.1% 11% 459 potor vehicles :
~ Pras ——

Dec. 2021: 4.3%| Jan. 2022: 26.8%

Source: Performance of Wholesale & Retail Trade January
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