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On October 6, 2021 the Malasian Furniture Council together
with the Malaysian Timber Council received a courtesy visit
by the Uzbekistan Ambassador to Malaysia, H.E. Mr Ravshan
Usmanov. The visit was extremely constructive as it explores
avenues to open more new markets for Malaysian timber
and timber products.

During that meeting, the H.E. Ambassador was briefed on
the trade volume between Malaysia and Uzbekistan while he
provided an introduction of his home country.

He mentioned that being a landlocked nation, Uzbekistan is
lacking in raw materials and the average monthly salary is
approximately USS$ 200- USS 300 while it does provide tax
incentives for foreign investments.

This resulted in most of the furniture used in the Central
Asian nation to be domestically manufactured which hereby
lies the potential for imported goods.

The meeting then concluded with the presentation of an
appreciation gift by the MTC CEQ, Tuan Muhtar Suhaili and
MFC President, Mr Khoo Yeow Chong.
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EXECUTIVE SUMMARY

MALAYSIA'S TRADE PERFORMANCE is one of the key pillars of Malaysia’s economic growth. The
country has maintained exceptional trade performance since 1998, marking 22 consecutive years of
trade surplus by the end of 2019. Various policy documents have highlighted the importance of
increasing Malaysia’s trade competitiveness to further the export agenda. Notably, one of the five
macro strategies set forth in the Eleventh Malaysia Plan is related to export - to improve the nation’s
trade balance through the strengthening of exports and prudent management of imports.

In supporting the macro strategies outlined in the Eleventh Malaysia Plan, this National Trade Blue-
print dives deep into the key challenges and opportunities across the export ecosystem and outlines
strategic priorities for the nation to grow its competitiveness for 2021-2025.

Context Setting

Malaysia, A Trading Nation

Malaysia's export, 2019

Key Indicators
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The 5 key objectives of the National Trade Blueprint are to:
1. Validate the concerns on enhancing Malaysia’s trade competi-
tiveness

2. Identify the challenges in enhancing trade competitiveness
3. Benchmark against other countries with effective strategies
and best practices in trade promotion

4. Recommend action plans and programmes for government,
industry and the private sector to enhance trade competitive-
ness.

5. Enhance Malaysia's export competitiveness through:

« Improved business ecosystem;

« Increased export value and number of exporters; and

« Promotion of products where Malaysia has or should have
competitiveness in the future

The scope of this blueprint encompasses merchandises/prod-
ucts only and exclude services. Malaysia External Trade Develop-
ment Corporation (MATRADE), the national trade promotion
organisation under the Ministry of International Trade and
Industry (MITI), along with the technical and steering committee
appointed from various ministries, agencies and industry repre-
sentatives, have worked together to develop this blueprint. This
blueprint encompasses the input from related stakeholders
across the export ecosystem to address the challenges and act
on the identified enablers of export.

The Need for a National Trade Biueprint
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Gaps within the
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Key Findings
The Qu alltative A number of issues were identified both from the supply & y g
side. Ta leverage the full potential of ¥ orts, challenges Exporters also shared their aspirations which could’

Perspectlve related to marketing, investments, productivity. logistics across the further improve their exporting experience
export value chain must be addressed
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Market Aceess

Create d database of importers

Exporter's constraints within the ecosystem from other countries which would YraseRedmation Organizsnior(1ea)
ease exporters’ export journey + Single informaticn pertal of all infermation
T +  Megotiate for more FTAs related fo exports
up £ especially with EU and GCC » Having a list of exporters which would enable
Utitisation of Exporters generally welcome any government export support anif * Reduce non-tariff barriers to ease manufacturers to identify key companies
support incentives. Hawever. it is viewed that the delivery of relevant exporting. especially for insourcing efforts
initiath prog need to be e imi * Encourage MNCs toincrease the + Increasing the awareness of all programmes
adoption of local content within and the programmes/initatives should be
Finance +  Businesses continue la struggle to secure inexpensive financing to their manufacturing plants. made accessible beyond Tier 1 cities for
support export expansion wider reach.

+  Lack of awareness ameng exporters on alemative financing
possibilities

There are many bamiers during the applicalion for financing which
leads to many applicants dropping off

Malaysia requires a stranger national
branding that would help project a posttive
G, image of the goods from Malaysia
Ig

Tadevelop an international platform fo

Logistics & Lack of a single dighal trade wWindow system, which [ncreases the promote “Made in Malaysia® products
Ports clearance lime as current processes routed through an online-offiine-
oniine process Technology

Market Access = Lack of market intelligence in identifying petential markets and buyers
» - Lack of a single registry for exparters in Malaysia
+ Limited foreign markst access for Malaysian exporters
+ Certified goods being rejected at import destination
» Use of Non-Tanff Barriers (NTB) despite having FTA and regional
bilaleral trade agreements

participation for the Industry
4WRD progranme as at
present its very limited S’

Financing

= Increase the annual I~

« Reduced documentsiprocesses
especially for SMEs when applyng

P~ for financing

Quality & Standards £ %ﬁ
bt
*  Reduced certification costs S

«  Malaysia should notimpose Innovation/ R&D
certifications requirements:

Branding

Malaysian products lack adequate branding and story fins

Exp X ially SMEs are not knowledgeable on how
‘to market and package their export ready products

+ Inconsistent branding messages on frade across government
agencies

Regulations & * Exporters find the regulatory process for exports compiicated and
cerfification unsystematic
* High cost of cedification
= Limited lesting facilifies which hinder access ta and dnves up the cost
of complying standards and cerification

Provision of todls to supp ot RED

Technology * Low adophion of technalogy among SMEs which are not required by " :
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innovation aware on the smaller selutians that can be adopted within their burdens the axportsrs glas p
manufacturing line «  Ons-on-one expert
* R&0and | are as very exp coachinglguidance on knowiedge-

therefore not looked into ‘based manufacturing, advanced
Othe technologies. branding. packaging,

i * Limited participation of SMES within the expors value chain digitalisation, etc.
Increasing dem and for products which are manufactured through
sustainable means

+ Increasing buy-local campaigns In many imporing countries
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The Need for a National Trade Bluepri Driving Malaysla's Export Competitiveness

UEPRIN

NatIO HWIde A nationwide survey was conducted to understand the sentiments of

both experters and non-exporters The survey covers the gaps
S u rvey issues and challenges faced by businesses, assistance required,
barriers to begin exporting, etc. A total of 1,015 respondents have
npleted the survey, of which B30 of them (!
while 335 of them (33
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Beginning October 1, 2021 (Friday), the Malaysian Timber Industry Board (MTIB) will enforce the
requirement for import license for particleboards/ chipboards (4410) and fibreboard (4411). This is in
accordance to the Perintah Kastam (Larangan Mengenai Import) (Pindaan) (No.3) 2020 which was
gazetted on August 17, 2020.

However, several leeway in the form of postponement has been given by the enforcement body since
the original intended enforcement date on October 17, 2020. This new enforcement date has been
notified to the Customs Department by the MTIB Director-General.

Also, under Section 13 of Act 105, all importers are required to register with MTIB and as of September
21,2021, a total of 116 companies have complied.

Currently the application and processing of the license of both products shall be manually conducted
at all MTIB office and subjected to random inspection.
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Malaysian made furniture expands globally, boosts export volume in 2020
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MATRADE

Malaysia External Trade Development Corporation

Despite Covid-19 ravaging many sectors across the
world, the prospect of the Malaysian furniture industry
remains bright.

Data from the Malaysia External Trade Development
Corporation (MATRADE) indicates that in 2020, the first
year suffering the full brunt of the virus saw the export
volume of Malaysian furniture products rose to RM
12.86 billion, 15.5% more than the previous year.

Among the major attributes to this surge is the presence
of skilled workers, excellent design capabilities and
good manufacturing practices.

Currently our furniture products is exported to more
than 160 countries such as the United States, Japan,
Singapore, Australia and the UK while potential markets
are being explored for Scandinavia, South Korea, Central
Europe etc.

With the industry now also seeking to contribute to
sustainability and conservation of the environment,
MATRADE seeks to assists wholesalers and retailers
whom are interested to partner with their ideal furniture
manufacturer and designer under the ‘Choose Malaysia’
tagline.
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solar quota under the NEM NOVA Programme. The additional quota can be applied thr
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LAST CHANCE

First Come First Serve

JHEWABLE ENERGY TO BE EXPORTED TO SINGAPORE,

natonal grid system. Therefore, the Ministry has decided 1o release an additional 300MW of | j00mw NEw NEM NOVA QUOTA TO SUPPORT
MALAYSIA'S CUMATE AGENDA

Contact us:

Ebelle Chong
+6012-787 6332
ebelle@efe.my

GO GREEN
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New Leaders for MTC and MTIB
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For the past one month, the timber industry has seen its change of leadership at the Malaysian Timber
Council (MTC) and Malaysian Timber Industry Board (MTIB).

The new Director-General of MTIB is Tuan Haji Mahpar bin Atan whom took over from Tuan Mohd
Kheiruddin bin Mohd Rani from September 7, 2021 after the latter’s mandatory retirement.

Under Tuan Haji's leadership, MTIB has issued a letter in regards of the status of cess which will not be
imposed on furniture products to put the industry players at ease.

Whereas the Malaysian Timber Council (MTC) saw its new Chairman in Puan Hajah Norrida Yusoff since
October 1, 2021, the very first female to helm that position since its inception almost thirty years ago.

With her vast experience in entrepreneurship and over 20 years in the telecommunication industry, it
is hopeful that she can propel the organisation and the industry to greater heights.



Statistics MALAYSIA'S EXPORTS OF FURNITURE, BY COUNTRY

Data sorted by value of 2020
As at 30.9.2021

2020° 2020 (Jan-Aug) 2021 (Jan-Aug)®
COUNTRY Value Share Value Share Value Share Change
RMMil) % (RMMil) % (RMMil) % %
TOTAL EXPORTS 12,862.8 100.0 6,772.5 100.0 7,021.6 100.0 3.7
1 UNITED STATES OF AMERICA 7,659.4 59.5 4,452.7 65.7 4,703.7 67.0 5.6
2 JAPAN 650.6 5.1 422.0 6.2 422.8 6.0 0.2
3 REPUBLIC OF SINGAPORE 549.3 4.3 296.8 4.4 404.2 5.8 36.2
4 AUSTRALIA 530.0 4.1 318.4 4.7 287.1 4.1 -9.9
5 UNITED KINGDOM 496.4 3.9 301.1 4.4 281.6 4.0 -6.5
6 CANADA 315.2 2.5 175.5 2.6 166.4 2.4 -5.2
7 INDIA 216.4 1.7 133.4 2.0 115.8 1.6 -13.2
8 PEOPLE'S REPUBLIC OF CHINA 187.2 1.5 1154 1.7 76.0 1.1 -34.2
9 SAUDI ARABIA 185.9 14 113.2 1.7 109.1 1.6 -3.7
10 UNITED ARAB EMIRATES 154.9 1.2 86.9 13 99.7 14 14.7
MALAYSIA'S EXPORTS OF FURNITURE
SREIRELHOZFRM Value (RM Mil.)
B 14.9,0% .
W 443.4, 6% " 383.0,5%
B 14.0,0%
4397, 6% B Wooden Furniture
B Metal Furniture
M Plastics Furniture
B Seats and its parts
6,563.6, 83%
B Furniture of other materials
W Parts of furniture
MALAYSIA'S IMPORTS OF FURNITURE, BY COUNTRY
Data sorted by value of 2020
As at 30.9.2021
2020° 2020 (Jan-Aug)' 2021 (Jan-Aug)®
COUNTRY Value Share Value Share Value Share Change
(RMMil) % (RMMil] % (RMMi) % %
TOTAL IMPORTS 4,017.1 100.0 2,329.0 100.0 2,995.5 100.0 28.6
1 PEOPLE'S REPUBLIC OF CHINA 3,171.2 789 1,879.0 80.7 2,330.7 77.8 24.0
2 THAILAND 142.8 3.6 71.4 3.1 120.7 4.0 69.1
3 REPUBLIC OF INDONESIA 1203 3.0 70.6 3.0 84.4 2.8 19.5
4 JAPAN 1153 2.9 73.0 3.1 102.7 3.4 40.5
5 SOCIALIST REP. OF VIET NAM 62.8 1.6 45.6 2.0 63.7 2.1 39.8
6 FEDERAL REPUBLIC OF GERMANY 62.7 1.6 47.9 2.1 64.8 2.2 35.4
7 UNITED STATES OF AMERICA 62.3 1.6 41.2 1.8 90.1 3.0 1189
8 TAIWAN 48.3 1.2 29.4 13 334 11 13.8
9 ITALY 35.8 0.9 23.1 1.0 44.1 1.5 90.4
10 INDIA 233 0.6 18.8 0.8 23.8 0.8 26.8

MALAYSIA'S IMPORTS OF FURNITURE DETAILS
SR[IREHOFRM value (RM, Mil.)

B Wooden Furniture

B Metal Furniture

M Plastics Furniture
1,494.0,47%

M Seats and its parts

M Furniture of other materials

M Parts of furniture

m 266.2, 8%

W 5225,17%

H 627, 2%\

W 773.3,24%

® 45.7,2%

Malaysian Furniture Council (MFC)

Lot 19A, 19th Floor, Menara PGRM 1 Tel +603-9282 2333

No 8, Jalan Pudu Ulu, 56100 Cheras, Kuala Lumpur, Malaysia. Fax 1 603-9286 2296

email

website

: council@mfc.my

: www.mfc.my



